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HIP TO SHORE

The stars come out for a Reebok event in sexy South Beach

BLY NLAT A S HIATGIALR B E R

HE EVENT: A high-profile
celebrity bash for client

mer event. The answer: blocks of solid

color, candlelight and ... shoe trees?

Reebok in conjunction with
the 2002 American Black Film Festival

Read on.

in Miami. The setting: the ultra-chic
Shore Club hotel in balmy South Beach.
The big question: “How to brand, but

POOL PARTY During the two-
week lead time, McPhee says, decorator
Vivian Gonzalez focused on playing up

Tree spirit: Luminous lanterns and bright
white sneakers hang over cozy com-

without hitting guests over the head,” the region’s sultry vibe to appeal to

says John McPhee, marketing director Sorfude (above). Vocal color Resbol’s Reebok’s target market of young, hip,
of Miami-based A Joy Wallace Catering signature hues show up in eclectic urban tastemakers. “The same words
Production, which designed the sum- poolside decor arrangements (inset). kept coming up—sexy, sensual, South
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